Thomson CompuMark

Helping WWE wrestle the design
clearance challenge

WORLD WRESTLING ENTERTAINMENT

World Wrestling Entertainment, Inc. (WWE) is not only a major sports entertainment
company but an American cultural phenomenon, as well. Best known for amboyant
wrestlers like Stone Cold Steve Austin and The Rock, WWE is a publicly traded multimedia
powerhouse generating annual revenues of more than $400 million (2006). WWE events
like RAW, SmackDown and Extreme Championship Wrestling (ECW) are viewed by millions
of fans around the world via cable and pay-per-view television, as well as through DVDs
and other published works.

According to Lauren A. Dienes-Middlen, Senior Counsel, Intellectual h
Property for WWE, the company generates a continuous stream of logos
and branded designs to promote new talent and events. These designs,

emblazoned on T-shirts, DVDs and other products, represent a signi cant marks are some of our

revenue stream. most valuable business

WWE logos and design

WWE logos and design marks are some of our most valuable business assets, Dienes-Middlen

assets, Dienes-Middlen says. Performing design availability searches says. Performing design
before use is crucial to avoid potential con icts. availability searches before

To effectively protect WWE, Dienes-Middlen says she needed a trademark use is crucial to avoid

research partner who could offer thorough, accurate design clearance potential con icts.
results and deliver those results rapidly to keep pace with WWE s

fast-moving business.

INTO THE RING

To help her make the decision and sell it to senior management Dienes-Middlen arranged a grudge match
of her own.

| did a side-by-side design search of a mark using Thomson CompuMark and a leading competitor, Dienes-Middlen
says. There was de nitely a difference, not only in the accuracy of the results, but in the ease of understanding and
reviewing the information. She noted that SAEGIS™ online screening and international coverage were other key
Thomson CompuMark competitive advantages.

With Thomson CompuMark, | know | m getting a thorough, accurate search | can rely on when advising
decision-makers, she says. That con dence is crucial. Its my name on the recommendation and | have to be
able to defend it. | know | can rely on Thomson CompuMark .
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