
Question Marks
As you will see in this newsletter, Thomson CompuMark 
continues to invest in refining and developing electronic 
services: our E-Services, which have become widely known. Not 
only do we aim to be your reliable high-quality supplier, but we are 
also growing more and more into a business partner who can work 
alongside you and develop ideas that will help you to work even 
more effectively. That is why we continuously invest in E-Services 
and focus on increasing your effectiveness. We aim to help your 
organisation save valuable time so that you can devote even more 
time to protecting and defending your Intellectual Property Rights.

Meanwhile we continue to build new trademark databases so that 
we can improve our service even further. In this issue we describe 
the setting up of the Nordic databases. In the near future you will 
find out more about our investments in other, equally valuable 
countries.
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New features in Watch E-Services complete 
the circle

You already know Watch E-Services as a 

free online application which significantly 

simplifies and speeds up the administration 

of your watches. We are now introducing 

two completely new features: Order Watches 

and Update Portfolio. Product Manager Els 

Denissen tells us more.

The choice is yours
Els Denissen: 'Even if you do not wish to use 
all the options, Watch E-Services still offers 
you added value. You decide how much you 
integrate Watch E-Services into your  
everyday work.'

Els Denissen: 'The existing Watch E-Services offers many 
possibilities for our clients. You can view your watch 
portfolio and consult or search for trademarks that have 
been reported. Thanks to the online selection of watch 
notices, you can even work entirely online. In the new 
version of Watch E-Services we have extended the options 
even further.'

Ordering and changing watches online
Els Denissen: 'With Order Watches you can now order 
watches online. With Update Portfolio you can also quickly 

Watch E-Services is available free of charge  
via our website. Would you like more 
information? Ask for our brochure or contact 
our Customer Support Team.

and easily change the classes, regions and references watched 
yourself. You can even cancel a watch online if you do not 
wish to renew it.'

The circle is complete
Els Denissen: 'Watch E-Services offers a complete online 
solution with many different options that allow you to 
manage your watch administration efficiently. If you wish, you 
can control your entire watch portfolio yourself, from ordering 
right up to processing and managing watch notices.'

You can order and change watches online in the Watch E-Services.



The new Search E-Services – Price & Order 
New look, simplified procedure
 
Since 2005 our Search E-Services - Price 
& Order has allowed you to calculate 
the correct price for the search of your 
choice online. You can also easily place 
an order online at any time of day. We 
are now launching the new Price & 
Order, with a number of improvements.

The improved and more user-friendly 
Price & Order interface allows you to 
place an order using fewer steps. By 
adding certain preferences, you can 
also save specific completed fields by 
default. That will save you a lot of time 

When Bulgaria and Romania become 
members of the EU …
When the two candidate countries Bulgaria and Romania join the European Union on  

1 January 2007, the sixth enlargement of the EU will become effective. Time to highlight  

a couple of legal and practical consequences.

Automatic extension
From the date of accession, existing Community Trademarks 
will automatically and fully be extended to the territory of 
the new member states. Holders of Community Trademarks 
will have their rights become valid in the new member states 
without taking any action and at no additional cost.  

Exceptional opposition right
Of particular importance is the exceptional right of 
opposition in relation to the Community Trademark. 
Community Trademark applications filed between  
1 July 2006 and 31 December 2006 can be subject to 
oppositions based on earlier rights in these new member 
states, pursuant to Article 159a(3) of the Council Regulation.

How can Thomson CompuMark help you?
As of 1 January 2007 Bulgaria and Romania will 
automatically be included in our European Union watch 
package. So if your trademark is being watched for the 
whole EU, you do not need to take any action.

How can Thomson CompuMark help you?
Bulgaria and Romania can already be included in our 
European Union (EU) and European Area (EA) search 
packages.

when completing future orders. For 
example, you do not need to fill in the 
same list of goods every time.

In response to requests from our clients 
we have separated the price calculation 
and ordering processes. This means 
that you can calculate the price without 

immediately placing an order, or vice 
versa. If you wish to combine the two, 
this is of course still possible. 

Search E-Services is available free of charge via our 
website. For more information, ask for our brochure 
or contact our Customer Support Team.

For more information about our EU-related products, please contact our Customer Support Team. For legal  
information on the enlargement please visit http://oami.europa.eu/en/enlargement/enlargement2007.htm
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More databases for your benefit   

Thomson CompuMark is building more of 

its own databases every year. Recently no 

less than three registers were added at 

once: Sweden, Norway and Finland. Product 

Manager Kathy Van der Herten talks about 

Scandinavia and the benefits of building 

one’s own databases.

‘With Denmark, Sweden, Norway and Finland we now have 
all the word marks in Scandinavia. The Swedish and Finnish 
databases also include company names and family names. In 
those countries, these are just as important as trademarks.’

Why does Thomson CompuMark choose to build its 
own databases? 
Kathy Van der Herten: ‘The more of our own databases 
we have, the better we are able to integrate the data in our 
search reports and the faster we can deliver those search 
reports. Our customers will not only be able to analyse the 
reports more easily, but they can also receive them earlier if 
they wish.’

Why does this make analysis of the report easier?
Kathy Van der Herten: ‘The first thing that stands out in 
terms of content is the more consistent selection, in line with 
our other databases that have been searched. That makes 
sense, since a single analyst searches for a trademark in 

different registers. In addition, for all the registers that are 
searched the unified layout in which information is delivered 
and the handy summary lists help clients to work faster.’ 

Do your own databases also offer more options for 
delivery?
Kathy Van der Herten: ‘When we carry out the search 
ourselves in full, we can deliver the results faster, even within 
four hours! By using Search E-Services, our clients are able to 
consult, process and send reports online.’

Colofon
Thomson CompuMark, Sint-Pietersvliet 7, 2000 Antwerpen, Belgium, 

Tel  + 32 3 220 72 11, Fax  + 32 3 220 73 90, http://compumark.thomson.com.

Question Marks is the newsletter of Thomson CompuMark, meant for our clients and  

business partners, and is published three times a year. You can also find this newsletter  

on our website. 

Publisher: Thomson CompuMark

Editor in chief: Ringo Van Oost

Your feedback is highly appreciated. Please 

send your ideas, suggestions and comments to 

compumark.questionmarks@thomson.com.  
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With millions of pharmaceutical trademarks in use around the world, some of which have  

not even been officially registered as trademarks, a risk of possible conflicts may arise if  

you seek to register a class 5 trademark. How can you avoid this risk and how reliable is  

the information that is provided?  

Question Marks spoke to Eddy Maris, 

an experienced trademark analyst who 

specialises in searches for pharmaceutical 

names. 

Training
Eddy Maris: ‘The next step was to set up a specialised 
training course. We felt it was important to analyse and 
evaluate the specific needs of the pharmaceutical industry 
and to gain more insight into it. During our search and 
selection we will consider issues such as the strength of 
prefixes, special combinations of letters, noticeable letters 
and the rhythm of the name. All these factors and many 
others determine whether or not one pharmaceutical name 
is similar to another. We are certainly learning more every 
day.’

What pharmaceutical services are offered by 
Thomson CompuMark?

A Pharma in use-Similarity search checks whether 
a name or trademark is found in our database of 
pharmaceutical names in use. 
When conducting a search in class 5, a Pharma in 
use link screens each selected trademark to see 
whether an identical name appears in the database of 
pharmaceutical names in use. 
This database is also available online on SAEGISTM 
where you can develop your own tailored search 
strategy.

•

•

•

Class 5
Eddy Maris: ‘Trademark databases are of course an 
important source. The majority of pharmaceutical names 
are still registered as trademarks and in that sense they are 
no different from trademarks for other products or services. 
These databases do not, however, cover the whole situation. 
That is why it is important to consult the other sources that 
are available.’

IMS Health
Eddy Maris: ‘The demand for more information on 
pharmaceutical names has continued to grow. In our search 
for a comprehensive, reliable source, careful study led us 
to IMS Health. We have agreed a license with them since 
1999 to use their information in our trademark database. 
IMS Health is a well-known player in the pharmaceutical 
world. They specialise in collecting market information on 
pharmaceutical products and businesses in more than 60 
countries worldwide. Their database is considered the most 
accurate and authoritative source in the sector. It contains 
not only names but also details about product sales etc. This 
makes it possible to determine if a particular pharmaceutical 
name is in use in a given country.’ 

The world of pharmaceuticals
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 > Mail your answers to   
compumark.questionmarks@thomson.com   
or fax them to + 32 3 220 73 90

Anagram Trademark name 

1.  e G g l o o  (cl 42) _   _   _   _   _   _

2.  a e i L S s s t r u v  (cl 25) _   _   _   _     -     _   _   _   _   _   _   _

3.  b e o t u u Y  (cl 41) _   _   _   _   _   _   _   . c o m

4.  a B e f g l n n O s u  (cl 9) _   _   _   _     &     _   _   _   _   _   _   _

5.  c e e F h i i P r r s  (cl 28) _   _   _   _   _   _     -     _   _   _   _   _

6.  A a i M n n o r s t t  (cl 12) _   _   _   _   _       _   _   _   _   _   _

7.  a a B e i n s t u V  (cl 9) _   _   _   _   _       _   _   _   _   _

8.  h h J J n n n n o o o o s s  (cl 5) _   _   _   _   _   _   _     &     _   _   _   _   _   _   _

9.  A E I K (cl 20) _   _   _   _

10. e g g K l l o s (cl 30) _   _   _   _   _   _   _     ‘     _

Arrange the letters of the words below into the correct order and you 

will see a well-known brand name. The ‘bold’ capitals show the first 

letter or initials of the brand name. Possible punctuation and spaces 

are already in the correct place. As a tip, you will also see the most 

important international class to which the trademarks belong. 

Quiz - Anagrams

ANSWERS TO THE PREVIOUS 
QUIZ

Did you match the right movie 
star to the right trademark? 
Here are the correct answers:

George Clooney - Nespresso
Catherine Zeta-Jones - Alfa Romeo
Ben Affleck - Axe
Sharon Stone - William Lawson’s

The following readers submitted 
the correct combinations and 
win a Boyng Cubite: a stereo PC 
speaker with integrated USB hub.

• Ms Mariëlle Schaar - 
 Shield Mark BV (Netherlands)
• Ms Rita Mäder -    
 Ypsomed AG (Switzerland)
• Ms Eva Lence Reija - 
 Inditex (Spain)
• Ms Caroline Forsberg - 
 AB Tetra Pak (Sweden)
• Ms Franziska Adam 
 Lippert, Stachow & Partner   
 (Germany)

  Ms      Mr
 

NAME: 

COMPANY: 

ADDRESS:

COUNTRY:


